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Mix, match, transform, add layers! Drive inspiration
from ultra-contemporary art and resonate with users
by steering away from the mundane.

Trends analytics™

Here’s how trend searches increased over the past 12 months.

surrealism painting

mixed media collage

+500%

+75%

blue gradient

+75%
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Ultra-contemporary artists, often active on social media, have
become role models for many. Boldly mixing mediums, matching
diverse styles, and addressing daily issues in their works, they
break down the aura of elitism surrounding art. Following the trend,
brands of different sizes started feeling more confident about using
the sophisticated yet relatable aesthetic in their campaigns,
attracting additional attention from customers worldwide.

To integrate the ultra-contemporary style in your brand
communication, utilize visuals that feature fluid forms and
otherworldly elements over realistic backgrounds. Gradients based
on rare colors, unexpected texture combinations, and inverted
photos will also give your campaign the right, edgy vibe. For
inspiration, turn to the recent Field of Fake ad by Body Armor,
where real-life objects transform into something fantastic, or
Pinterest's campaign featuring blended CGI and real-life props.



https://adland.tv/bodyarmor-field-fake-2024-30-usa
https://adage.com/creativity/work/pinterest-makes-surreal-dreams-reality-global-campaign/2564271
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Expert
opinion

Martin Zarian

Brand Builder & Co-founder at Factory 39 (Cyprus)
factory39.io0 martinzarian.com

“The goal of branding and marketing is differentiation, and ultra-
contemporary visual communication can be a powerful tool to
achieve that.

The audience most responsive to ultra-contemporary visuals are
Millennials and Gen Z, often found in big cities or innovative,
artistic hubs like London, Berlin, or Hong Kong. These
generations are typically professionals in creative, tech-driven,
or entrepreneurial fields. They value innovation, authenticity, and
self-expression and are naturally drawn to visuals that break
conventions and challenge the norm. What attracts them is the
fresh, bold, and experimental nature of ultra-contemporary
design, which speaks to their desire for something unique,
forward-thinking, and culturally relevant.

This audience is also highly attuned to brands that feel closer to
them and reflect their personal values. Ultra-contemporary
visuals, with their striking and often disruptive elements,
resonate deeply with their need for individuality as well as a
connection to larger cultural conversations.”


https://factory39.io/
https://www.martinzarian.com/
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https://blog.depositphotos.com/old-money-aesthetic.html
https://www.tiktok.com/discover/Cluttercore?lang=en
https://youtu.be/DTLM5o-9hYg
https://moremas.com/work/youtube-lounge-coachella
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https://www.vault49.com/
https://instagram.com/samlovesthis
https://linkedin.com/in/sam-wilkes-a11a6721
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Transform everyday moments into heartwarming
narratives by equally appreciating laughs and tears.

Trends analytics™

Here’s how trend searches increased over the past 12 months.

romanticism art

lifestyle

+178%

+150%

romantic couple
hugging

+115%
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The demand for narratives with a focus on people’s real-life
experiences and inner transformations is gaining momentum in
marketing. Influenced by the popularity of movies such as “Inside Out
2" and "Perfect Days”, both addressing the topic of emotional
fulfillment, companies and content creators are striving to contribute to
the global discussion with their campaigns. For instance, Uber Eats’
NFL ad shows sports fans experiencing delight and wonder, while
Dove’s Self-Esteem project raises awareness of female beauty
concerns. In both cases, products barely appear in the frame, giving
the spotlight to customers and their feelings.

Whether in ads, campaigns, or social media posts, the trend’s key
elements are focused on depicting diverse emotional states that
people experience during their lives. From excitement to sorrow, or
happiness and sadness—using closeups in photography and
videography will help brands and content creators highlight the depth
and authenticity of their message. Instrumental music, including
classical and jazz, will help you create an intimate atmosphere. With
nostalgic or dreamy moods being central in sentimental narratives,
soft and warm-colored post-production and a light sepia effect will
elevate your visuals and make them more relatable to audiences.


https://www.adweek.com/brand-marketing/matthew-mcconaughey-spouts-a-conspiracy-theory-in-uber-eats-nfl-ad/
https://www.adweek.com/brand-marketing/matthew-mcconaughey-spouts-a-conspiracy-theory-in-uber-eats-nfl-ad/
https://www.ogilvy.com/work/cost-beauty
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Expert
opinion

Lucas Yu

Associate Creative Director at Superside (Portugal)
lucasyuwork 3

“Hypersentimentalism is surfacing in brand m
connects on a level that Al-generated content s
the personal, the intimate, the human. Brands that lean into
hypersentimentalism, with its focus on micro-communities and real
connections, have found the sweet spot. It's not about perfection—
it's about relatability. Customers feel like they’re part of a story
rather than just another number in a data set.

The visuals of hypersentimentalism are those sketches and ideas
you're feeling a bit too afraid to take out from the drawer—raw,
Intimate, and deeply personal. They capture real moments: the
imperfect, the unfiltered. Think of portraits of real people who bring
a story to life. Focus on soft, nostalgic tones and natural settings
that bring warmth and familiarity.

Brands that build their identities around communities and personal
experiences stand to gain the most from the trend. Lifestyle
brands are a natural fit. Luxury brands that leverage craftsmanship
can also tap into this, where every product tells a personal story.
Even SaaS companies can leverage hypersentimentalism by
showcasing how their tools foster collaboration and human
connection, reminding customers that there is a person with real
emotions behind every piece of technology.”


http://www.lucasyu.work/
https://linkedin.com/in/lucasyu1

Al-fuelec








https://youtu.be/CSfw_NjqQ2o
https://www.mangofashiongroup.com/en/w/mango-crea-la-primera-campa%C3%B1a-generada-con-inteligencia-artificial-para-su-l%C3%ADnea-teen
https://youtu.be/94BqlDQ-Ppo
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Create environments where your clients are content
with less in a way that feels like more.

Trends analytics®

Here’s how trend searches increased over the past 12 months.

copper patina

Eastern philosophy transience

+125%
+66% +70% 0
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Asian philosophies, such as Wabi-Sabi and Ikigai, are gaining
a new wave of popularity, offering audiences a calm, optimistic,
and rather unconventional outlook on daily life. The aesthetics
of simplicity, slow living, and naturalness is becoming a
welcoming alternative to overly polished advertising and the
rush for success promoted by social media. To keep up with
the trend, companies are focusing on various strategies: Some
brands, such as Seletti, directly refer to Japanese traditions in
their products; others, like Cornetto, develop their own East-
meets-West aesthetics, and more.

Craftsmanship, a minimalistic approach, and stories behind
companies or their products serve as essential components of
the emerging trend. Its visual manifestations include images of
hand-made clay, fabric, wood, and copper patina items, as well
as Kintsugi-inspired patterns. Consider using grounded and
light color palettes, airy compositions, and filters that imitate
risograph prints to add a traditional Japanese touch to your
designs. The best accompaniment to your visuals is music
created with flutes, lutes, and wind instruments, as well as
natural sounds like sea surf or leaf rustle.


https://www.seletti.it/kintsugi-details
https://www.thedrum.com/news/2024/09/11/ad-the-day-handcrafted-cornetto-posters-are-collage-summer
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Chief Creative Officer at Huge (USA)

“In our world of perfectly curated Instagram feeds and sleek digital
everything, there's something deeply refreshing about Wabi-Sabi’s
embrace of the imperfect. The authenticity of natural materials,
wear and tear, and simple beauty resonate with creators and
consumers, offering a genuine connection in their virtual day-to-day
lives. Plus, as sustainability has become a constant conversation,
Wabi-Sabi’s appreciation for natural materials and timeworn objects
makes sense.

This style is perfect for brands that help people create experiences
or meaningful spaces. However, any brand that wants to tell a
compelling story about slowing down and appreciating life’s subtle
moments of tranquility will find a connection with Eastern
aesthetics. The key is to engage your audience with a narrative that
builds an identity around mindfulness, sustainability, or artisanal
craftsmanship and to enhance rather than hide the natural quirks
and flaws that make things real, human, and a little wonky.”


https://www.hugeinc.com/ez-blaine/









https://youtu.be/X4S153IkCnA
https://youtu.be/-VrOv982U4A
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Elevate your brand’s perspective and show the world in
a way that allows each detall to unfold and tell a story.

Trends analytics™

Here’s how trend searches increased over the past 12 months.

space HDRI

world map detailed

+80%

aerial view beach

+112%
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During times of rapid change in science, politics, technology,
and other spheres, keeping an eye on the bigger picture helps
provide better perspective and context. Following in the
footsteps of reporters who adopted drone photography,
marketing creatives are resorting to shooting angles “from
above” to present products or scenes in full transparency.
Check out works by Annie Leibovitz, who shot for Vogue, as
well as Michael Kors’ ads with models in horizontal poses.

To make your brand’s visual communication stand out, opt for
visuals that depict objects or models from upper points, photos
with expansive compositions, maps, and plans. To achieve the
helicopter view effect in your projects, choose aerial landscape
shots, urban videos with a zoom effect, and high-depth macro
photography depicting subjects in detalil.


https://www.instagram.com/annieleibovitz
https://youtu.be/p972lDxyVYs
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Expert
opinion

Macauley Johnson

Creative Director at Scholar (USA)
macjtv helloscholarcom

“The aerial vantage point provides the perfect o nstills a
sense of wonder and majesty, tempting what's
summarizing everything we experienced, hitting a final crescendo.

Digging deeper, floating the audience above it all can be spiritual

and freeing. It opens the door to surreal and hair-raising moments.

A look from above grants a fresh perspective on a product.
Capturing a kaleidoscopic array of perfectly arranged shapes and
colors livens up any ad. And an overhead reveal of your subject in
context can twist a narrative or set emotions free. The question is
less about “What type of spots?” and more about “Where in any
spot will this elevate the storytelling?”

We've seen the full acceptance of drone photography across
media, making the creative space primed for innovation.
Audiences are keeping up with evolving technology, so dynamic
creative direction and adventurous campaign perspectives that
push the limits of their understanding of reality are a must. This is
even more license to tell your story in whatever wild style is
required.”



https://www.macj.tv/
https://helloscholar.com/
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Afterword

Creative Trends by Depositphotos is your year-round go-to report for bold ideas,
trending palettes, and standout licensed visuals. To always be in the know about other
macro- and microtrends like seasonal color trends or niche aesthetics, read the
Depositphotos blog’s monthly newsletter.

And if you are ready to apply emerging trends and experiment with visuals in your
communication—check out our libraries and features. Content solutions for businesses,
Al-powered tools, and Creative Suite AP| are here to help you stay relevant to audiences
and be content-ready. Reach out to request a tailored plan and elevate your 2025
projects with creative, trending content.
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